
 
 
The Basics 
• Females make up 55% of the respondents surveyed. 
• Nearly one third (30%) of the owners/managers are aged 55+, while 14% are aged 18-34. 
• Nearly all are small business owners (89%), while the remainder are managers or execs. 
• Nearly three out of four of the small businesses that these respondents manage are full-time (74%) 

versus part-time (26%). 
• Two-thirds (66%) are micro-businesses with only one or two employees.  Note that in order to qualify 

as a small business for this research, there must be 20 or fewer employees.   
• Few businesses are “new,” with only 3% opening within the past year.  Three-fourths (76%) have 

been in business for at least five years, and 21% have been open for at least 20 years. 
• Seven in 10 (72%) businesses are “family-owned.” 
 
 
Social Media/Online Marketing 
• Small business presences on social networking sites such as Facebook, Twitter, and LinkedIn have 

increased.  In 2009 nearly one-quarter (24%) of the businesses had a presence on a social 
networking site while in 2010 more than one-third (38%) have a presence. 

o As might be expected, those with younger owners/managers (aged 18-49) are more likely 
to do so (48% vs. 28%), as are younger businesses (i.e., open five years or less)–55% 
vs. 33%. 

o Small businesses with at least three employees are also more likely to have a social 
networking presence than micro-businesses with only one or two employees (51% vs. 
32%). 

• Interestingly, two-fifths of small businesses (42%) say they are not pursuing an online marketing or 
social media strategy for their companies. 

• Among businesses that participate in social media (defined as Facebook, Twitter, blogging, and 
Podcasting), four out of five (80%) say that they have increased their presence in 2010 with only 5% 
saying that they decreased their presence. 

o While one-quarter (26%) of these small business have an assigned employee to help 
them achieve their social media goals, the majority of the owners/managers(93%) still 
spend time some part of their day promoting their business through social media. 

o However, a majority (58%) state that the impact of social media on their business has 
been minor, at best. 

• Seven out of ten (70%) respondents use social media for personal use. 
o More women report using social media (76% vs. 63% for men), as do younger 

respondents (79% vs. 61% for 50+). 
o More social media time at work is spent on personal endeavors versus business issues 

(70% vs. 30%). 
 
 
Technologies Used 
• Three-fifths of respondents (60%) report using some form of web-based technology to store 

documents in lieu of print or mail, for invoicing/billing, and for web-based meetings. 
o As the number of employees increase, so does the incidence of web-based technologies 

being used (54% for 1-2 employees, 68% for 3-5 employees, and 72% for 6-20 
employees). 

o Virtually everyone who uses one of these technologies report that it has had a positive 
impact on their business (95%). 

• Overall, the amount of time that respondents spent traveling for business did not change between 
2009 and 2010 (around 10%). 

• While only 15% of small businesses use web-based virtual meetings such as WebEx and Skype, 
those that do report that virtual meetings account for 35% of their meetings. 

o Of these, half say they have reduced the amount of business travel in 2010. 



• Four out of five (81%) report personally using a traditional cell phone, Smart phone, or PDA during 
their day-to-day business operations and more than two-fifths of these users (45%) include their cell 
phone number in their email signatures.   

o Among cell phone, Smart phone, and PDA users, two-thirds report using a traditional cell 
phone (68%) and 18% have at least two phones (one for work and one for personal). 

• Just over half of the owners/managers who have a Smart phone, PDA, and/or a laptop computer are 
more likely to be working away from their desk than at their desk. 

• Among owners/managers who use traditional cell phone, Smart phone, PDA, and/or Laptop, nearly 
everyone works outside of normal business hours answering business calls and/or reading emails 
(98%). 

o Even though everyone is working outside of normal business hours very few (6%) 
actually feel guilty about doing so during their personal time. 

 
 
Personal Activities 
 
• Compared to 2009, small business owners/managers did not work as many hours in 2010 and feel 

that they may be able to take a vacation in 2011 without thinking about work. 
 
How often do you find yourself doing each 
of the following activities? 
1 = “Never” 
3 = “About half the time” 
5 = “All the time” 

Top Box 
(Rating of 5 on 

5 pt. scale) 

Top-Two Box 
(Rating of 4 or 
5 on 5 pt. scale 

Bottom Box 
(Rating of 1 
on a 5 pt. 

scale) 

Working over the weekend 28% 52% 9% 
Working after hours or at night 24% 52% 9% 
Working 40+ hours per week 23%  ↓ 43% 19% 
Working on holidays 11%  ↓ 31% 21% 
Gaining or losing weight due to stress 9% 20% 32% 
Making business calls while driving 6%  ↓ 18% 45%  ↑ 
Working during a vacation 6%  ↓ 17%  ↓ 37%  ↑ 
Working during “family” time 5% 18% 23% 
Working while eating dinner 5%  ↓ 15% 49%  ↑ 
Working 80+ hours per week 3%  ↓ 13%  ↓ 52%  ↑ 
Reading work email/documents in the 

bathroom 4% 13% 64%  ↑ 
Turning to social media distractions during 

work 3%  ↑ 12%  ↑ 42% 
Googling your name 2% 7% 53% 
Working while exercising 2% 5% 67% 
Checking email while driving 2% 5% 80% 
Answering emails while driving 2% 4% 80% 
Texting while driving 1%  ↓ 4%  ↓ 82%  ↑ 
 
 
 
How strongly do you agree or disagree with each of the following statements? 

Agree 
(Strongly or 
Somewhat) 

Not having enough time to do everything that is on my plate is a constant 
challenge 53% 

I work more than 40 hours a week so that my business can grow 52% 
It is possible to take a vacation without worrying about work 52%  ↑ 
I work more than 40 hours a week because I’m just trying to keep up 36%  ↓ 
I cannot remember the last time I took a vacation 30% 
I will take more vacations in 2011 than I did in 2010 30%  ↑ 
My staff is less productive when I’m not around 18% 



With the advent of digital technology, I have less face time with my staff than I 
did in the past 15% 

I have called in sick just to get a break 15% 
I have pretended to be on vacation just so I could get some work done without 

my clients bothering me 10% 
 
NOTE: Arrows indicate a significant increase/decrease between 2009 and 2010 at a 95% confidence 

level 
 
 
Sleepworking 
• Just over one-third (37%) of respondents surveyed say that they “sleepwork.”  This is defined as 

working while sleeping or dreaming about work. 
o The newer the company, the more likely that the owner/manager will be “sleepworking” 

(53% for companies started less than two years ago vs. 35% for older companies). 
• Of those who are sleepworking, two-thirds (67%) say that they have gotten creative and usable ideas 

that have been implemented from their dreams. 
 
 
Mouse-Potato 
• Three out of ten respondents (32%) would classify themselves as a “mouse potato”.  This is defined 

as someone who is constantly on the computer. 
 
 
Ping-Pong Syndrome 
• More than half (57%) say that they suffer from some form of “ping-pong” syndrome–most sufferers 

(61%) say they have only a slight case.  Symptoms include bouncing between competing demands–
email, phone messages, bosses, employees, clients, family, and feedback from media and others on 
what you should be doing–to the point that you’re unable to accomplish intended goals. 

o As might be expected, significantly more females say that they suffer from “ping-pong” 
syndrome (62% vs. 52% male).  

• Growing to-do lists are the biggest causes of “ping-pong” syndrome, with over half (58%) choosing it 
over emails (27%), the phone (8%), and voicemails (8%) as the worst symptom. 

• Of the cures listed, sufferers say that the best cure is just being home with family (36%); however, 
closing the office door for 15 minutes and turning off the phone and computer (23%) or a session in 
the gym (18%) are also good cures. 

 
 
Personal Relationships 
• Family is more important to three-fourths (75%) of small business owners/managers than other areas, 

such as religion, money, or their job. 
• However, while 78% have a significant other, at least two-fifths of these say that they are more 

focused on money (45%) or work (43%) when they are with that significant other. 
o Among respondents who are in a relationship only 6% believe that their significant other 

always hates it when they work during their personal time together.  Slightly more than 
half (55%) believe that it depends on what they are supposed to be doing with 40% 
believe their partner does is not bothered if they are working during their time together.   

o For those who have a cell phone, Smart phone, or PDA, their significant other is more 
likely to have to share or lose out to their phone with 60% reporting that they hold their 
phone at least as much as they hold their significant other’s hand. 

o Six out of ten owners/managers would experience greater withdrawal if they had to go a 
week without their significant other than if they had to go a day without their cell phones, 
Smart phone, or PDA (63% vs. 17%). 

 


